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FIBRE IS GOOD FOR YOU
Hemp moves upmarket this
monthwith the openingof LA
clothingstore Viridis Luxe. The
strong, pesti(;'lde-free fibreis
mixed with cashmere, silk and
bamboo to create flowing, soft
forms - and there’s nothing at
all seratchy aboutit. Pric esfrom
- US$188: soon to be available in

s, b London and New York.

s€rve (wwwiviridisluxe.com)

your place:

Two travel trends in Kenya - private houses and community-led
conservation - are reflected in new initiatives in the north and
south. The Sanctuary at Ol Lentille 15 a venture between British
businessman John Elias, the African Wildlife Foundation and the
Laikipiak Maasaf of Kijabe Group Ranch, who have set aside 6,500 acres for
wildlife conservation. Set on an escarpment with epic views of Mount Kenya, it
has four houses in different styles, plus private butlers and guards. Meanwhile
down south, near Tanzania's Lake Natron, the 60,000-acre reserve Ol Donyo
Laro is home to tycoon Jan Bonde Nielsen, whose recent personal guests
include George Soros and Ed Norton. It's available for hire six weeks a year. at
$250.000 a week, and comes with a Cessna, two helicopters, mobile expedition
units, top guide Peter Sylvester and views which plunge 2,000ft to the Rift
Valley floor. Good to hear all profits go to community initiatives. LISA JOHNSON
The Sanctuary at Ol Lentille (www.ol-lentille.com), sleeps 16, from £1,237 for
three nights. Ol Donyo Laro (www.journeysbydesign.co.uk), $250,000 a week

Top left and top right, Ol Donyo Laro. Above right, The Sanctuary at Ol Lentille

The sunshine band

They're big, they're bold and they're hot for 2007. Hadassah Nymark takes a look at the sunglasses to be wearing this summer

LINDA FARROW DIESEL MOSLEY TRIBES

VINTAGE

Linda Farrow's son Simon
Jablon has relaunched
her company and created
these limited-edition
24-~-carat gold aviators,
£580, with 10 per cent
of proceeds going to Al
Gore's Climate Project.
Available at Harrods
(020 7730 1234; www.
lindafarrowvinatge.com)

It's back to the 1990s
with a re-make of the

classic Sister Yes shades, | !
|| surfer sensibility for

! his new brand, which

I aims to marry fashion

. and sport, to suit the

.1 active urban lifestyle.
i1 Kapelle, £137, from Isis
| (020 7823 8080; www.
i mosleytribes.com)

this time with oversized
scratch-resistant lenses,
streamlined arms and
lightweight thermoplastic
detailing. Limited edition
in six colours, £109,
Diesel (01423 520303;
www.diesel.com)

i Oliver Peoples' creative

¢, director Larry Leight

wanted an easygoing

i1 The designer’s first foray

into eyewear expresses

,E simple designs in luxury- :;
|1 look acetate - ivory, horn, ||
tortoiseshell, pearl - and
|| metal frames with gold

i detailing at the temples.

Glamour Butterfly costs
£110 from Nicole Farhi

stores and concessions
(020 7499 8368)

: Adidas has come up
(i with a female-friendly

range called Adilibria,
which looks great

and works for any sport
- including shopping.
Available in eight
colours, from £98 for
large or small frames
(020 8889 9997; www.
adidas.com/eyewear)
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TOP GEAR The first self-drive safaris to the Maasai Mara start this month: 10 days from £1.745. including all flights, Land Rovers and park fees (www.safaridrive.com)
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